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Business administration and management of drug manufacturer and trade affair; the
principles of administration, inventory management, hiring and purchasing, material control,
stock control, monetary control, budget management, accounting control, personnel
management, welfare services including health and hygiene of employees and industrial
relations; various types of leadership, principle of centralization, organization of
pharmaceutical business in various sizes and types, project management, decision making,
principles of public relation, advertising.
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1. Drucker P. Management (Revised Edition). USA: HarperCollins Publisher Inc.; 2008.

2. Alkhateeb FM, Osolin S. Chisolm-Burns MA, Vaillancourt AM, Shepherd M. Pharmacy
Management, Leadership, Marketing, and Finance. Sudbury, MA: Jones and Bartlett
Publishers, LLC; 2011.
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